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INTRODUCTION 
CLICK 'N' PAY 
(JALAN SULAMAN 88400 KOTA KINABALU SABAH 
Convenient Grocery Store & Delivery Services 
The idea was thought of when our General Manager, Alethia Subil, when she thought 





get and is pre ty cool. Everyone has a phone 
users and most people have 
isle of items but instead scroll 
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PURPOSE OF BUSINESS PLAN 
There are a few purposes to creating this business plan, one of them is to help convert 
ideas into realization. It is to put down ideas that are in our head into written form which 
brings it to another level and makes it easier to be proposed to any interested investors and 
also the members of the partnership agreement. 
Secondly, it is to see the practicality of the idea. The idea will be seen from all aspects 
like the location, marketing plan, opera 
avoided. 
gives a foreca 
gains. For ex 
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Finally, as it can be seen, business pl n basically gives a more detailed description of 
an idea thought to test it and refine 
proceed or rej 
the business if 
eholders or investors to either 
s it is the guideline to operate 
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it can save more time £ 
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